
The ticketing that also 
runs the till and the 
accounts.
Online sales, point of sale, access control and accounting in a 
single software, for leisure facilities.
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A N  O P E R A T O R ' S  D A I LY  R E A L I T Y

Four tools that don't talk to each other.

Online ticketing

One provider, its fees, its 
export.

Point of sale

Another software, more 
prices to maintain.

Access control

Turnstiles that ignore sales.

Accounting

Revenue re-entered every 
month.

Result: re-keying, cash discrepancies to explain, tax compliance that is hard to prove.
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W I T H  F L U V I A

A single chain, from sale to accountant.

Sell
Online or at the till, same 

prices

Check
The QR ticket opens the right 

door

Seal
Every sale NF525-chained

Record
Entries and FEC with no re-

keying
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T I C K E T I N G

The right price, at the right time, without 
overselling.

Seasonal pricing

Summer, winter, all year: the current 
season prevails.

Income-based pricing

A price based on household income, 
applied automatically.

Slots and capacity

A spot sold only once, even across two 
counters.

One product, several prices Adult €4.50 Child €2.80 Senior €3.00 Resident €3.50
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O N L I N E  S A L E S

Your shop, in your website, in your colours.

1
Your tickets

E-mail, attendees
2

Payment

A single screen
3

Confirmation

QR ticket right away

Embedded in your 
website on your domains 
only

Customer account 
tickets, orders, 
memberships

Logo and colours of each 
site
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P O I N T  O F  S A L E

A fast counter, a close-out that balances.

Counter sales

Tickets, cards, items in a 
few taps.

Z close-out

The cash counted, the 
discrepancy explained.

Memberships

Sign-up and SEPA 
mandate on the spot.

Sealed tickets

NF525 chaining, nothing 
can be erased.

The same products and prices as online: reception sells, the office closes out, the accountant receives.
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M E M B E R S H I P S  A N D  C A R D S

Build loyalty, without chasing payments.

Memberships

Monthly or yearly, at the counter or 
online, commitment and cancellation 
tracked.

Multi-entry cards

Buy 10 get 12, with validity. 
Rechargeable, deducted at each entry.

SEPA direct debit

Mandate, due dates, notices, rejections 
tracked through to recovery.

The membership or card becomes an access right: the turnstile knows who may enter, and how many 
times.
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A C C E S S  C O N T R O L

The ticket sold opens the right door.

QR checked

The verdict shows with its reason: 
already used, wrong zone, outside slot.

Live capacity

Real-time attendance, to keep within 
the venue's capacity.

Standalone readers

A network outage doesn't stop entry: 
readers keep the rights.

Each product states which zones it opens: pool, hall, changing rooms. No zone, no door.
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A C C O U N T I N G

The accountant receives entries, not tickets.

NF525

Sales, invoices and entries 
chained.

FEC in one click

The tax authority's file.

Factur-X

The e-invoicing format.

Deferred income

Memberships spread over 
their period.

Every sale produces its entry, on the right account and with the right VAT.
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N E T W O R K S  A N D  P U B L I C  A U T H O R I T I E S

One network, each with its own scope.

Group
City, authority, operator

North Region
One hub, its sites

South Region
One hub, its sites

Pool
3 pools

Museum
2 rooms

Gym
2 floors

Aquatic centre
4 pools
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Let's see it on your facility.

A demo with your prices, your products and your shop, in 30 minutes.

Fabrice ULRICH
Sales Manager

fu@itcotation.com
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